
Leveraging the Exclusive 

                       Partner Resource Center
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Great storytelling will capture your 
customers attention and can build 
goodwill.  

CORE provides valuable turnkey resources 
to weave into your story and bring to life 
how your company supports restaurant 
employees with children who face 
obstacles of a life-altering health crisis, 
death, or natural disaster and overcome 
with a grant.

Together we create a drumbeat of stories 
that will demonstrate the importance of 
CORE’s mission to your organization and 
as a result, help more families.

Thank you for helping families in our 
industry. 

Fundraising provides an 
opportunity for telling a 

story 



Variety of Fundraising 
Resources

Suppliers have the unique opportunity to support CORE in a variety of ways.  As 
CORE was founded in the adult beverage vertical, we offer fundraising guides 
that highlight beverage promotions.  In addition, CORE can offer a personalized 
ideation session with your team to think of creative ways to raise funds or 
market your donation. You can also leverage the Serving Up Hope campaign 
messaging with a commitment to raise $15K or more. 

Resources to support :

• Events: Posters, collateral, signs

• Golf Tournaments: Mulligans and signs

• Product promotions: Stickers to place on 

     cases that support CORE

• Serving Up Hope Resources

• Social media/network and employee 

     fundraising: social posts, custom fundraising

     page

Consider customer collaborations. 
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CORE provides resources for  every stage of your 
fundraising story

https://Coregives.org/partner-resource-center/ CORE RESOURCE CENTER

• Presentations

• How to Guides, PR Media Kit

• BBB Guidelines
Planning

• Templates, logo’s, brand guidelines

• Images, Grant Stories, Content

• Scripts, messaging
Creation
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• Content: Internal and external

• Social posts 
• Signage, POP, Card inserts

• Employee training and support materials

Roll Out & 
Activation

• Thank you emails, social posts

• Team celebrations: Photo signs

Gratitude & 
Celebration

https://coregives.org/partner-resource-center/
https://coregives.org/partner-resource-center/
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STAGE 1: PLANNING

• Identify the fundraising activity, dates and audience

• Utilize How to Guides, set goal

• Determine potential for partner/customer collaborations

• Develop sales/marketing plan

• Integrate opportunity into sales pitches, service or product promotions

• Access the CORE presentation for content

• Transparency is key:  Be clear about the $ amount or exact percentage that will go 

to CORE. This builds trust with your customers and is a Better Business Bureau guideline

• Map out marketing/communications plan

• Internal communications: education and training

• External communications:  Secure Ads or media to broadcast your promotion, social media 

• Create and schedule team training

• Employee training guide

• Creative design and/or print materials

• Create and share Roll out schedule

// 6



STAGE 2: CREATION

• Craft Internal communications: 

• Employee training guide, CORE videos

• Draft PR and external communications:

• Access boilerplate, messaging points, press release template, 
social posts, images, grantee stories for media pitch.

• Create marketing and sales messaging and materials:

• Access BBB guidelines for best practices, CORE messaging 
document, CORE State Statistics and Stories, images, product 
stickers, and more.

• Utilize in sales communications, invoice messaging, on website, 
in social.  Produce stickers for product purchases that benefit 
CORE

• Integrate a CORE video or sizzle reel in strategic 
communications
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This purchase 
supports  



STAGE 3: ROLL OUT & ACTIVATION 

• Team training:

• Utilize Employee training guide, one pagers

• CORE video and Messaging document: 

• Record a video from your exec with promotion details, goals and contest

• Distribute promotional materials with instructions 

• CORE product stickers, card inserts, POP

• CORE signage and fundraising thermometer

• PR and strategic communications 

• Press release template, emails, website integration, social posts

• Customer communications:

• CORE messaging, images, grant stories

• Provide campaign updates and dollars raise to date, related to goal 
throughout the fundraising activity/campaign. 
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STAGE 4: GRATITUDE & CELEBRATION

• Announce results

• Identify top fundraisers

• Celebrate with your team and customers

• Recognize in company emails and annual conference 
include in check presentations

• Utilize CORE signs and post on website,  in 

    e-communications and on social.

• Thank customers for their support

• Insert into e-communications, post signage in your 
company business location/office, post on social and 
on company website.

• Send out a press release announcing dollars raised 
and the impact to help families.
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Help Raise Funds 
with a Custom 
Giving Campaign

A custom donation page can be 

created for partners to raise 

funds through your network.

- Set a goal

- Option to match donations with 

a cap

(i.e.: social media, employee giving 

campaigns, anytime of year, during a 

CORE campaign or End of Year Giving.)

Companies receive credit to 

reach a partner level through 

custom page donations.
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https://youtu.be/NRE3Sy42kdg
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CORE video’s:  Team training, Loyalty emails, Social, Website



Strategic Communications:  How to speak about CORE

2023 FACTS & STATS:

• Granted to employees with children in all 50 states, D.C. and Puerto Rico

• 53% of grantees are persons of color

• 11% grantees speak primarily Spanish (daily range)

• 3 out of 4 grantees are women

• 77% are single parents: 72% single moms, 5% single dads

• A CORE grant may cover rent/mortgage which is paid directly.  A CORE trackable VISA may cover 

utilities, childcare, prescriptions, medical supplies and more

• Employees can apply online or can be referred at www.COREgives.org

CORE: Children of Restaurant Employees is a national non-profit that is dedicated to serving food and 
beverage service employees with children to provide financial relief when either the employee or
their child faces a life altering health crisis, injury, death or natural disaster. Founded to take care of 
our industry's children when they or their parent faced a qualifying circumstance. 

2023 Candid 
Rating: 

Formerly  
GuideStar 

http://www.coregives.org/


PROMOTION/FUNDRAISING IDEAS
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OPERATORS

• CORE as a benefit and resource for 
your operations employees with 
children and fellow operators.

• Fundraising ideas:
• Consumer generosity with a 

• Round Up Promotion

• Add a Side of Hope POS/Online 
guest donation

• Sales Drivers:

• Product Promotion 

• Consumer generosity + sales driver:

• Bounce Back Offer

• Employee donations

SUPPLIERS

• Directly helps your customers 
employees with children.

• Fundraising ideas:
• Product promotions

• Product collaboration with operators

• Transaction donations

• Social media post donations up to $XXX 
for an action/post

• Match donations: 

• Social media

• Employee

• Event fundraising, conference, golf, etc.

• Sell off excess inventory: SWAG, 
equipment and donate the proceeds

CORE: A direct provider to F&B operations employees with children when life does 
not go as planned and they face a qualifying circumstance. 



Fundraising Case Studies 
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OPERATOR CASE STUDY:
HOW A BRAND SUPPORTS A CORE CAMPAIGN?

ACTIVATE AN "ADD A SIDE OF HOPE" PROMOTION

• Also message your guests about the promotion via e-mail 

throughout the campaign. Include a direct link to donate 

that CORE can create for you.
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OPERATOR PARTICIPANTS & FUNDRAISING  EXAMPLES
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3 Drink promotion early launch 
Sept 1  - Nov 30.  $1 of each 
featured beverage donated to 
CORE.

Stargarita: Cowboys themed  Mezcalita

-Peanut Butter Cup Martini – Skrewball

-Tex Hex Wicked Shandy –
Bacardi Dark

Year-Round Drink Promotion 
continues through Serving Up 
Hope.  $1 from each Tito’s 
Strawberry Lemonade donated to 
CORE.



OPERATOR CASE STUDY:
PARTNER WITH OPERATOR:  BEVERAGE PROMOTIONS

Bar Louie

-Cocktails for a cause, April 6 - June 30, partner with beverage 

supplier

-Wildberry Margarita promotion. Bar Louie donates $1 for

 each beverage sold 

-Raised additional funds with guest check customer donations

-Customer contest #donthestache to support sales/donations with a 

South Beach Wine & Food Festival prize package courtesy of Don Julio 

tequila

-Partnership commitment $50K

-Results: Promotion exceeded projections and raised: $122,650



SUPPLIER FUNDRAISING EXAMPLES
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Activation:

- Donate $50 per case Tanteo Tequila 
purchased from Sept 1-30

- $50K commitment

- Goal: $100K

Activation:

- Toast Tinsel Tag Sale:
- Employee SWAG and equipment sale

- Toast.org matched dollars raised

- Results:
- Raised $23,881

- Donated an additional $1,119 to reach 
the Silver Partnership level

- Conference fundraising:
- NRA Show: Donated $10 per badge swipe

- Raised @ $25,000



Telling the story
Tips for a successful promotion

• Determine how you will participate and set goals

• Identify operator/partner collaboration 
opportunities

• Access the Resource Center

• Draft communications and marketing materials

• Send to CORE for review and approval

• Print and/or set up e-communications

• Distribute

• Train employees and integrate fundraising 
contests

• Announce CORE partnership/promotion

• Launch promotion

• Track and communicate results

• Thank team members and customers 
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Contact

Sheila G. Bennett

Executive Director

Sheila@COREgives.org

Jill Chapman

Corporate Partnership Director

Jill@COREgives.org 

// 21

mailto:Sheila@COREgives.org
mailto:Jill@COREgives.org


Addendum 
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Help

Families

like

Joel’s
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Partnership Levels

• Benefits are provided to CORE Partners at one of 
these levels for year-round activation

• When  you make an up-front financial 

commitment

• When you sign an agreement, then reach a 

partnership level

• Partner web resource portal filled with assets, 
content, images and more to 
provide support

• Inclusion in the national Thank you ads
$25K level and above

* Partnership benefit details are in the addendum

Diamond $200,000

Platinum $100,000

Gold    $50,000

Silver  $25,000

Bronze $10,000

Serving Up Hope:  $15,000
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