Leveraging the Exclusive

CWRE Partner Resource Center




Fundraising provides an
opportunity for telling a
story

Great storytelling will capture your
customers attention and can build
goodwill.

CORE provides valuable turnkey resources
to weave into your story and bring to life
how your company supports restaurant
employees with children who face
obstacles of a life-altering health crisis,
death, or natural disaster and overcome
with a grant.

Together we create a drumbeat of stories
that will demonstrate the importance of
CORE's mission to your organization and
as a result, help more families.

Thankyou for helping families in our
industry.

CWRE



: - - Suppliers have the unique opportunity to support CORE in a variety of ways. As
Va"ety of Fundralsmg CORE was founded in the adult beverage vertical, we offer fundraising guides

Resources that highlight beverage promotions. In addition, CORE can offer a personalized
ideation session with your team to think of creative ways to raise funds or
market your donation. You can also leverage the Serving Up Hope campaign
messaging with a commitment to raise $15K or more.

CHILDREN OF RESTAURANT EMPLOYEES

"Pour for CORE" Fundraising Concept

This

About “Pour for CORE” Re SO rce S tO S O rt . purChase

Pour for CORE is a beverage fundraising activation for restaurant and bar operations and/or u u p p . YOUR LOGO

beverage vendors to promote product sales and raise money for CORE: Children of Restaurant Supports

Employees through product menu placement, beverage promotions, distributor collaborations . : HERE

and sales team incentives. "Pour for CORE" drives sales and builds a halo effect around your Eve nts: Poste rS COI Iate ra I Slgns RE

brand to support employees with children in our industry. ! ! e T RESTALRANT BpLOTES

Asigned agreement is required that will allow the vendor and restaurant to implement a G If T t L] M | | 1 d 1 F : RE FOR c : RE
fundraising activity on behalf of CORE. Details below. o o u rn a m e n s' u Iga n S a n S I g n S DONATE FOR MULLIGANS

How it Works (Beverage Companies):

¢ The Donation: Donate a set amount for each bottle/case purchased by the restaurant and PrOd u Ct p ro m Otio n s: Sti C ke rs to p | a Ce O n ' I

establish fundraising goals. Connect with CORE team to share program details and upfront

kc)c;r:en;iit';r'nent level that will determine the appropriate CORE corporate partnership level and ca S e S th at S u p p O rt C O R E )i 1 M:;I;gan

¢ Sales Team Contest and Incentive: Provide an incentive to the sales team for every menu
placement and minimum order of product. Outline and communicate sales and fundraising

goals for the organization and each sales team member. Menu placement can be se rVI ng U p H o pe Re Sou rces 2 Mulligans

incorporated on the beverage menu, limited-time only special drink offerings, pairing/tasting - $50
menus, dinners or events and more.

o Distributor Collaboration: Partner with the distributor for matched donations. SOCia I m ed ia/ netwo rk a nd e m p I oyee -
e o . .. Ll ulligans
fundraising: social posts, custom fundraising $75

page . /
- Y. CWRE

m Consider customer collaborations.
If you have any questions, please contact CORE at info@COREgives.org

CWRE /13




CORE provides resources for every stage of your
fundraising story

CORE RESOURCE CENTER https://Coregives.org/partner-resource-center/

® Presentations
PIannlng e How to Guides, PR Media Kit
e BBB Guidelines

e Templates, logo’s, brand guidelines

C re at i O n o | mages, Gra nt StorieS’ Content RESTAURANT NAME is proud to partner with CORE:
. . Children of Restaurant Employees in their Serving
° SCI"IptS, messaging Up Hope campaign. We are raising funds (INSERT

PROMOTION DETAILS) to help employees with
children in the food and beverage industry who face
a medical crisis, natural disaster or death.

e Content: Internal and external
R I I O & q As a guest, you can help support restaurant workers
O u t * Social pOStS who are facing a qualifying circumstance by
. . . Signage' POP, Ca rd inserts “rounding up” your check to the next dollar before
Act Ivat I O n . . . calculating any gratuities for your server.
e Employee training and support materials

To learn more about CORE, or to
make a direct contribution,
visit coregives.org or scan the QR code. E*

Gratitude & - R - ok
. e Thank you emails, social posts our logo
Celebratlon » Team celebrations: Photo signs C@RE

C@RE Partner Resource Center - CoreGives



https://coregives.org/partner-resource-center/
https://coregives.org/partner-resource-center/

English v
‘ :@RE APPLY GETINVOLVED PARTNERS HOWWEHELP FUNDRAISE m

CHILDREN OF RESTAURANT EMPLOYEES

Partner Resource Center

The resources below are all downloadable. You can do so by clicking the item, which will lead you to a
download page. For photos you can drag the item to your desktop or right click to save.

CAMPAIGN RESOURCES

SERVING UP HOPE RESOURCE CENTER
INSPIRING HOPE RESOURCE CENTER

GIVING TUESDAY RESOURCE CENTER

C@RE Exclusive Resource Center available through this link: https://coregives.org/partner-resource-center/



STAGE 1: PLANNING

Identify the fundraising activity, dates and audience
Utilize How to Guides, set goal

Determine potential for partner/customer collaborations

Develop sales/marketing plan

Integrate opportunity into sales pitches, service or product promotions
Access the CORE presentation for content

Transparency is key: Be clear about the $ amount or exact percentage that will go
to CORE. This builds trust with your customers and is a Better Business Bureau guideline
Map out marketing/communications plan

Internal communications: education and training
External communications: Secure Ads or media to broadcast your promotion, social media

Create and schedule team training
Employee training guide

Creative design and/or print materials

Create and share Roll out schedule

CWRE

CHILDREN OF RESTAURANT EMPLOYEES

Serving Up Hope Employee Training Guide

Thank you for supporting CORE’s Serving Up Hope campaign. We encourage you to
share this information with your entire team. The information below can be customized
by you to include details about your fundraising promotion.

What is CORE?

CORE: Children of Restaurant Employee’s is a non-profit who provides financial support
to food and beverage service employees with children when either the employee,
spouse or child faces a health crisis, medical diagnosis, injury, death, or natural disaster.
CORE will cover costs that could include rent/mortgage, utilities, out of pocket medical
supplies and/or necessities. Companies and individuals have made generous donations
to help these employees when they face one of these crises.

CORE has helped employees with children in all 50 states, D.C. and in Puerto Rico. A
CORE grant can range from $500 - $4000 and the average amount equals to $2400. Your
company joins an industry-wide initiative to raise funds for employees in our industry
that may face a qualifying circumstance, We will raise funds through (insert fundraising
activity) and encourage our customers to donate to CORE at www.COREgives.org.

What is the Serving Up Hope Campaign?

Serving Up Hope is a national gratitude campaign to recognize employees in the food
and beverage industry that serve us every day, like you. The campaign will encourage
consumers to visit their local operations and recognize this community of essential
workers.

How do we participate?

We will incorporate Serving Up Hope messaging into our communications. We will also
(Insert promotion details) raise funds for CORE to help employees that need our help
when they face a medical crisis, injury, death, or natural disaster.

L

If you have any questions, please contact CORE at info@COREgives.org m

An Operator Employee Resource
and Industry Focused Cause
2023

CHILDREN OF RESTAURANT EMPLOYEES




SRR This purchase
STAGE 2. CREATION INDUSTRY FAMILIES Supports
Craft Internal communications:
Employee training guide, CORE videos
Draft PR and external communications: 2@2@
Access boilerplate, messaging points, press release template, C:RE_S‘_““*
social posts, images, grantee stories for media pitch. Saretes

Summaries & Stories

Create marketing and sales messaging and materials:

Access BBB guidelines for best practices, CORE messaging
document, CORE State Statistics and Stories, images, product
stickers, and more.

Utilize in sales communications, invoice messaging, on website,
in social. Produce stickers for product purchases that benefit

CORE A
Integrate a CORE video or sizzle reel in strategic e oo
C O m m u n i Ca ti O n S We are honored to partner with CORE: Children of Restaurant Employocs in raising

e
funds to help employees with children in the food and beverage industry who face a
medical crisis, natural disaster or death. By ordering X. RESTAURANT NAME will
donate $X . together we are helping restaurant families in ou mmunity!

r col ty!
CHRE
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STAGE 3: ROLLOUT & ACTIVATION

Team training:
Utilize Employee training guide, one pagers
CORE video and Messaging document:

Record avideo from your exec with promotion details, goals and contest

Distribute promotional materials with instructions
CORE product stickers, card inserts, POP
CORE signage and fundraising thermometer

PR and strategic communications
Press release template, emails, website integration, social posts

Customer communications:
CORE messaging, images, grant stories

Only 1in 4 Americans can afford a $400 medical
bill. To help, we are proud to partner with CORE:
Children of Restaurant Employees in raising
funds to help employees with children in the food
and beverage industry who face a qualifying
circumstance, such as a life-altering health crisis or
natural disaster.

(COMPANY NAME) is (INSERT PROMOTION
DETAILS HERE)

To learn more about CORE, or to
make a direct contribution,
visit coregives.org or scan the QR code.

Provide campaign updates and dollars raise to date, related to goal

throughout the fundraising activity/campaign.

CWRE

#COREGives ’.

OHMLDREN OF RESTAURANT EMPLOYEES

Serving Up Hope Empl
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THANK YOU

(INSERT NAME HERE)

STAGE 4. GRATITUDE & CELEBRATION

FOR HELPING
- Announce results RESTAURANT FAMILIES!

- ldentify top fundraisers
 Celebrate with your team and customers

+ Recognize in company emails and annual conference
include in check presentations

- Utilize CORE signs and post on website, in
e-communications and on social.

- Thank customers for their support

* Insert into e-communications, post signage in your
company business location/office, post on social and
on company website.

+ Send out a press release announcing dollars raised
and the impact to help families.




CWRE

Fundraiser for CORE Medical Crisis
and Natural Disasters

$§25

$250

ot IR ety

"I 3P W e Conor T
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Food and Baverage Service Employees facing 3 crisis need your help!
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Resources Examples

#SERVINGUPHOPE

RESTAURANT EMPLOYEES

| HELP

RESTAURANT

FAMILIES .

CWRE

CHILDREN OF RESTAURANT EMPLOYEES

Serving Up Hope Employee Scripts
Thank you for being part of CORE's Serving Up Hope Campaign - to raise funds for food
and beverage service emplayees with children across the country, CORE: Children of
Restaurant Employees provides emergency financial grants to food and beverage
service employees with children when either the parent or child faces a life altering

is, death, or natural disaster. A CORE grant may cover costs that could include
rent/mortgage, utilities, prescriptions, medical equipment, and/or put food on the table
while the employee cares for their child or navigates their qualifying circumstance
Companies and individuals will support this campaign and organization across the
country and have made generous donations to help these employees when they face
one of these crises in their life.

health cri

The following are sample scripts that you can share in each line up for team members to
communicate to your guests:

Host - “Welcome to (NAME OF RESTAURANT). Thank you for (dining with us, visiting us)
this week. We are participating in CORE's Serving Up Hope Campaign. Ask your
serve/bartender for details about our promotion.”

(Insert promotion details if there is a round up, bounce back offer, product purchase or
guest donation opportunity)

Server - “Welcome to (RESTAURANT/BAR NAME). My name is (NAME) and Il be taking
care of you today. We're glad to have you here today helping us participate in Serving Up
Hope - (insert promotion details).

CORE provides emergency financial support to food and beverage service employees
with children when either the parent or child faces a life altering health crisis, death, or a
natural disaster. A CORE grant may cover costs that could include rent/mortgage,
utilities, medical equipment, or basic necessities.

1f you have any questions, please contact CORE at info@COREgives.org

CWRE

Better Business for Cause

variety of
fundraising 13

s raising funds on behalf of the charity, follow these guidelines that are alsa found on
Engage for Good: yoww.engageforgood.com.

POS and cansumer fundraising:

1. Havea

. CORE creates shi o he

conduct consumer fading fundr
2. Comply
roquirements.

. CORE is registered in al 50 states each year.

3 and
ks
and addicional i ion, such asthe

organizatiors logo, website, and mission statement.

" the
oo : Bl o i .

used for impac. Be

can arise implicitly, such as whe responds to a solickati that

states or implies that funds raised will be used for a specific purpose.

Abest.ir
« The spedific portion of product purchase price that will benefic the chariy.
«  Duration of the campaign.
» Any maximum or guaranteed minimum contribution amounts.

Example of Correct Usage:
= $1will go to CORE: Children of Restaurart Employees for every glass of wine sold
1 - December 31, upt i $25,000.
« For each tshirt 2023, 50% of o donated o
CORE: Children (iFthere i

SERVING UP

A Gratitude Campaign
LAUNCHING OCTOBER 1, 2023

Say Thank You to those who
serve us every day by raising
funds to help food and

beverage service employees
with children who face a

health crisis or natural disaster.

Donate and learn
more by scanning
this QR code

CHILDREN OF RESTAURANT EMPLOYEES

SERVING UP HOPE
C@,RE Learn more at coregives.org

INSERTLOGO (i o, i veceve meers e
HERE

CWRE

CHILDREN OF RESTAURANT EMPLOYEES

“"Because of
CORE, | have

hope.”

- Kelly

RE COLOR PALETTE
AURANT

WPLOYEES

BRANDING TOOLKIT

CORE MISSION

Injury. Family Death. Natural Disaster. If Pantone (PMS):1795C  Pantone (PMS): 534 C

you're a food and beverage service employee RGB: 219 31 48 RGB: 28 53 87

with children, CORE can help, CORE: Children HEX/MTML: ¥DB1FI0 HEX/MTML1C3557
CMYK: 8 100 90 1 CMYK: 96 81 40 33

urant Employees provides financial
food and beverage service

with children when navigating a
ng circumstan

PRIMARY LOGO

Pantone (PMS): 12
RGB: 255 200 69 2
HEX/HTML #FFC45  HEX/HTML: #F15

CMYK: 0 16 80 0 CMYK: 0 42 76 0

Pantone (PMS): 4009C
RGB: 241

SECONDARY LOGOS
Pantone (PMS) 2293 C  Pantone (PMS): 306 C
R

RGB: 139 196 G8- 0 181 226
HEX/HTML: ¥8EC400
CMYK: 430100 0 CMYK: 760 0.0

LOGO TYPEFACES

B @ R E

pen Sans —>

LOGO FOR ALCOHOL VENDORS Fonts are available for free from Google Fonts:
Raleway: https:/fonts google comyspecimenRaleway

Open Sans:
hutps:/ifonts. google. comispecimen/OpensSans

System Font: Calibri: Should come Instalied on most
computers.




CORE video’s: Teamtraining, Loyalty emails, Social, Website

CWHRE | tps.//youtu.be/NRE3Sy42kdg



Strategic Communications: How to speak about CORE

CORE: Children of Restaurant Employees is a national non-profit that is dedicated to serving food and
beverage service employees with children to provide financial relief when either the employee or
their child faces a life altering health crisis, injury, death or natural disaster. Founded to take care of
our industry's children when they or their parent faced a qualifying circumstance.

2023 FACTS & STATS: o parency
. : : . 2023

Granted to employees with childrenin all 50 states, D.C. and Puerto Rico

53% of grantees are persons of color Candid.

11% grantees speak primarily Spanish (daily range) 2023 Candid

Rating:

3 out of 4 grantees are women Formerly

GuideStar

77% are single parents: 72% single moms, 5% single dads

A CORE grant may cover rent/mortgage which is paid directly. A CORE trackable VISA may cover
utilities, childcare, prescriptions, medical supplies and more

Employees can apply online or can be referred at www.COREgives.org



http://www.coregives.org/

PROMOTION/FUNDRAISING IDEAS

CORE: A direct provider to F&B operations employees with children when life does
not go as planned and they face a qualifying circumstance.

OPERATORS SUPPLIERS
« CORE as a benefit and resource for  Directly helps your customers
your operations employees with employees with children.
Chl|dl’€lj] .and.fellow operators. . Fundraising ideas:
« Fundraising ideas: - Product promotions
- Consumer generosity with a *  Product collaboration with operators
« Round Up Promotion « Transaction donations
- Add a Side of Hope POS/Online +  Social media post donations up to $XXX
guest donation for an action/post
« Sales Drivers: * Match donations:
«  Product Promotion « Social media
« Consumer generosity + sales driver: - Employee
Bounce Back Offer - Event fundraising, conference, golf, etc.
- Employee donations - Sell off excess inventory: SWAG,

equipment and donate the proceeds

C(@RE /114



Fundraising Case Studies




OPERATORCASE STUDY:
HOW A BRAND SUPPORTS A CORE CAMPAIGN?

ACTIVATE AN "ADD A SIDE OF HOPE" PROMOTION

Also message your guests about the promotion viae-mail
throughout the campaign. Include a direct link fo donate
that CORE can create for you.

California Tortilla Supports CORE

Select or enter an amount

Join California Tortilla in supporting
CORE

Your donation will give hope and make a difference in the lives of restaurant
employees with children this summer!

CORE: CHILDREN OF RESTAURANT EMPLOYEES is a national non-profit dedicated
to serving food and beverage operations employees with children to provide
financial relief when either the employee or their child faces a health crisis, injury,
death, or natural disaster. CORE grants in all 50 states and in Puerto Rico.

CWRE

Problem viewing? Click here to view web version

A\ CalEErnta MENU CATERING ORDER
& TORTILLA’

TO HELP CALTORT SUPPORT
RESTAURANT FAMILIES
AROUND THE COUNTRY

Donate $1 to CORE

by adding a Side of
Hope to any online .
or app order and /3
get A FREE TACO

in November.

CORE: Children of Food
and Restaurant Employees
is a national non-profit
dedicated to serving food
and beverage operations
employees with children
to provide financial relief
when either the employee
or their child faces a
health crisis, injury, death,
or natural disaster.

CWRE

CHILDREN OF RESTAURANT EMPLOYEES

Limit one free taco per account regardless of donation size and frequency.
Free taco to be loaded onto your account November 1.

OR DONATE DIRECTLY BY CLICKING




************

Jrzez I SmokeY phnes

Year-Round Drink Promotion

3 Drink promotion early launch continues through Serving Up
Sept1 - Nov 30. $1ofeach Hope. $1 from each Tito’s
featured beverage donated to Strawberry Lemonade donated to
CORE. CORE.

Stargarita: Cowboys themed Mezcalita T RoTTARECNILL

TITO'S STRAWBERRY LEMONADE COCKTAIL

Made with Tito’s Handmade Vodka, Redl l
-Peanut Butter Cup Martini — Skrewball o s et “ taco
o s it - iohn's
resta milies. ’ —— SINCE 1969 ——
-Tex Hex Wicked Shandy - o |

Bacardi Dark

; \f;_—{ - e ‘“’2/
CWRE



OPERATORCASE STUDY:
PARTNER WITH OPERATOR: BEVERAGE PROMOTIONS

Bar Louie

-Cocktails for a cause, April 6 - June 30, partner with beverage
supplier

-Wildberry Margarita promotion. Bar Louie donates $1 for
each beverage sold

-Raised additional funds with guest check customer donations

-Customer contest #donthestache to support sales/donations with a
South Beach Wine & Food Festival prize package courtesy of Don Julio
tequila

-Partnership commitment $50K

-Results: Promotion exceeded projections and raised: $122,650 . SR COCKTAILS

FOR A CAUSE~

SUPPORTING C@RE




SUPPLIER FUNDRAISING EXAMPLES

Tanteo (Qtoast.org

100% DE AGAVE TEQUILAS

Activation:

- Toast Tinsel Tag Sale:
Employee SWAG and equipment sale
Toast.org matched dollars raised

Activation:

- Donate $50 per case Tanteo Tequila
purchased from Sept 1-30

- $50K commitment

- Results:
- Goal: $100K - Raised $23,881
/ - [?\ongtled aPn additiohnall$1,1|19 to reach
t ' t i
I HELP . e |verf ardne.rs. ip leve
= onrerence runaraising:.
RESTAURANT - NRA Show: Donated $10 per badge swipe
FAM".'ES - Raised @ $25,000
CWRE m_

CWRE /119



Telling the story

WE SUPPORT

CHILDREN OF RESTAURANT EMPLOYEES

Supporting F&B employees

with children when facing

a qualifying medical crisis
or natural disaster.

Tips for a successful promotion

- Determine how you will participate and set goals

HELPING RESTAURANT FAMILIES
ONE ORDER AT A TIME

« Identify operator/partner collaboration

We are honored to partner with CORE: Children of Restaurant Employees in raising

141 funds to help employees with children in the food and beverage industry who face a
0 p p O rtu n Itl e S l/Irr‘n;dicalecrisis‘ nauyjralsd\i‘;;ster [orrsealtnh By ovden:g X ;ErSTg:UI;AL:\ITWN:M(é will
donate $X , together we are helping restaurant families in our community!
- Access the Resource Center CWRE

Learn more at coregives.org

« Draft communications and marketing materials
- Send to CORE for review and approval

- Print and/or set up e-communications
- Distribute

- Train employees and integrate fundraising THANK YOU

contests
. . (INSERT NAME HERE)
« Announce CORE partnership/promotion

. FOR HELPING
* Launch promotion RESTAURANT FAMILIES!

«  Track and communicate results

Thank team members and customers



Contact

Sheila G. Bennett
Executive Director
Sheila@COREgives.org

Jill Chapman
Corporate Partnership Director
Jil@COREgives.org



mailto:Sheila@COREgives.org
mailto:Jill@COREgives.org

Addendum




Help
Families
like
Joel's

-

A bartender and father of four from
Wisconsin's world was rocked when he
found out his youngest son had stage 4

cancer. Joel and his wife have to
commute three hours away for their sons
cancer treatment, drastically changing
their ability to work and financially
provide for their family. CORE was
honored to provide a grant that covered
their mortgage, car payment, and
utilities so they didn’t have to worry
about losing their home, and so they
could focus on their son.

“We are going through something that
' we never have experienced and the
support from everyone and CORE has
been so helpful and gives us hope.”

-JOEL

CWRE

CHILDREN OF RESTAURANT EMPLOYEES




Partnership Levels

Benefits are provided to CORE Partners at one of .
these levels for year-round activation Platinum $100,000

When you make an up-front financial
commitment

When you sign an agreement, then reach a
partnership level

Gold $50,000

Partner web resource portal filled with assets,
content, images and more to
provide support

Inclusion in the national Thank you ads
$25K level and above Serving Up Hope: $15,000

* Partnership benefit details are in the addendum

C@RE /124
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